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Arnould, E., and C.Thompson (2005) Consumer Culture Theory (CCT): Twenty
Years of Reserach, Journal of Consumer Research, 31(4), 868-882

Article (to be distributed by course responsible):

Arnould, E., and C.Thompson (2007) Consumer Culture Theory (and we really
mean theoretics): Dilemmas and Opportunities Posed by an Academic
Branding Strategy, Research in Consumer Behavior, Volume 11, 3-22

Articles from academic journals for the seminars will be assigned during the course

Postadress: Box 7080, 220 07 LUND Besoksadress: Tycho Brahes vig 1 Telefon (dir): 046-222 00 00 Internet:
heep://www fek lu.se



