
Litteraturlista för ENTA80, Entreprenörskap: Social innovation 
- en strategi för hållbarhet gällande från och med höstterminen 

2026
Litteraturlistan är fastställd av Studierektor vid Företagsekonomiska 

institutionen 2026-06-01 att gälla från och med 2026-06-01

Barinaga, E (2012) “Overcoming inertia: The social question in social 
entrepreneurship.” In D.Hjorth (ed.) Handbook on Organisational Entrepreneurship. 
EdwardElgar.

Bolis & West (2017) Marginalized Return. Stanford Social Innovation Review, Fall 
issue.

Brest, P. (2010).The power of theories of change.StanfordSocialInnovation Review.

Brown, T. & Wyatt, J. (2010) “Design Thinking for Social Innovation.” Stanford Social 
Innovation Review.

Dees, J. & Andersson, B. (2006) “Framing a theory of social entrepreneurship: Building 
on two schools of practice and thought.” In Research on Social Entrepreneurship, 
pp.39-66.

Dees, G. (2011). “Social Ventures as Learning Laboratories.” Tennessee’s Business, 
20(1):3–5.

IGarrette, B. and Karnani, A. (2010) “Challenges in Marketing Socially Useful Goods 
to the Poor.” California Management Review, Vol. 52 (4): 29-47

Granovetter, M. (1973) “The strength of weak ties.” American Journal of 
Sociology,78: 1360-1380.

Huttunen, S. (2014) “Stakeholder frames in the making of forest bioenergy legislation 
in Finland.” Geoforum, 53:63-73.

Kirk, M., Hickel, J. & Brewer, J. (2015) “Using Design-Thinking to Eradicate Poverty 
Creation.” Stanford Social Innovation Review

Lakoff, G. (2004) “Preface: Reframing is Social Change”. In Don't Think of an 
Elephant! Know Your Values and Frame the Debate, pp.xv-xvi. Chelsea, Green 
Publishing.

Mathissen, M. (2015) “A Delicate Balance for Ruby Cup: Profitability and 
Sustainability at the Base of the Pyramid.” GlobaLens, University of Michigan. To be 
bought at WDI Publishing.

Moulaert, F. (2009) ‘Social Innovation: Institutionally embedded, territorially (re) 
prodiced’ in MacCallum, D. et al. (Eds) Social Innovation and Territorial Development. 
Ashgate Publishing, Ltd.



2/2

Nowak, V. and Raffaelli, P. (Forthcoming) The interconnected influences of 
institutional and social embeddedness on processes of social innovation. 
Entrepreneurship and Regional Development

Parmar, B. (2012) “How to better frame problems.” Darden Business Publishing. 
Reference no. UVA-G-0630. To be bought at TheCaseCenter.org.

Prahalad, C.K. and Hammond, A. (2002) “Serving the world’s poor, profitably.” 
Harvard Business Review

Putnam. R.D. (2000) “The dark side of social capital.” Bowling alone: The collapse 
and revival of American community. Chapter 22, pp.350–363.

Snow, D.A. et al, (1986) “Frame Alignment Processes, Micro- mobilization, and 
Movements Participation” American Sociological Review, 51(4):464-481.

Soule, S. (2013) “How Design Thinking Is an Effective Tool for Social Entrepreneurs.” 
Stanford Center for Social Innovation’s blog.

Portales, L. (2019). Social innovation and social entrepreneurship. Fundamentals, 
Concepts, and Tools. Cham, Switzerland: Palgrave Macmillan.

Stroh, D. P. (2015). Systems thinking for social change: A practical guide to solving 
complex problems, avoiding unintended consequences, and achieving lasting results, 
Chapter 1 (optional) and Chapter 3 (mandatory); Chelsea Green Publishing.

 

*ARTICLES*

Nidumolu, R., Prahalad, C. K., & Rangaswami, M. R. (2009). Why sustainability is now 
the key driver of innovation. Harvard business review, 87(9), 56-64.Bocken, N. M. P., 
Rana, P., & Short, S. W. (2015). Value mapping for sustainable business thinking. 
Journal of Industrial and Production Engineering, 32(1), 67-81.

 


	Litteraturlista för ENTA80, Entreprenörskap: Social innovation - en strategi för hållbarhet gällande från och med höstterminen 2026

