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Please note that a 7,5 credits course is recommended to involve ≈ 1250 
pages of reading. The above-listed references include ≈ 1100 pages. The 
students should select and read another ≈ 200 pages, which can be chosen 
based on the individual assignment topic 

Author gender balance 

Female first-authors in yellow. The gender balance is roughly 50/50% 
(female/male author). 
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