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Hague, Rod, Harrop, Martin & McCormick, John (2019). Comparative government
and politics: An introduction. Basingstoke: Palgrave Macmillan. [ISBN 1352005050;
9781352005059; 9781352005042, 381 sidor].

Petersson, Olof (2014). Opinionsbildning (2 uppl.). Lund: Studentlitteratur. [ISBN
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kommunikation. Lund: Studentlitteratur. [ISBN 9789144099873, 320 sidor].
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Artikelkompendium om ca. 100 s. tillkommer.

Totalt antal sidor ca 1400.
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