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Literature for SIMP56, Using Social Theory applies from
spring semester 2022

Literature established by Graduate School Board on 2021-11-29 to apply
from 2022-01-17

Books

Bartolini, Stefano and Mair, Peter. (1990). Identity, Competition and Electoral
Availability, Chapter 9 (pp. 197-230, 33 pages), Chapter 11 (pp. 261-282, 21 pages),
Cambridge: Cambridge University Press. (54 pages)

ISBN: 978-0-9552488-3-2

Butler, Judith. (1999). Gender trouble. 10th anniversary edition. Preface for the new
edition, Preface, Part 1 and Conclusion. New York: Routledge. (60 pages)

ISBN: 978-0415924993

Coleman, James. 1990. Foundations of Social Theory. Harvard University Press.
"Preface”, Ch. 1 “Metatheory” (32 pp).

ISBN: 9780674312265

Frank, Kenneth and Xu, Ran (2020). Causal Inference for Social Network Analysis. In
Light, Ryan and Moody, James (Eds.) Oxford Handbook of Social Networks (pp. 288-
308). Oxford University Press. (20 pages).

ISBN: 9780190251765

Goertz, Gary. 2020. Social Science Concepts and Measurement. Princeton University
Press.

ISBN: 9780691205465

Gellner, Ernst. (2008). Nations and nationalism. Cornell University Press.
ISBN: 9780801475009

Gerring, J., & Christenson, D. (2017). Applied Social Science Methodology: An
Introductory Guide. Cambridge University Press. (Pages 277-279, 3 pages).

ISBN: 9781107416819
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Jacard, James and Jacob Jacoby. 2010. Theory Construction and Model-Building Skills:
A Practical Guide for Social Scientists. New York: The Guilford Press.

ISBN: 9781462542437

Janetzko, D. (2017). The Role of APIs in Data Sampling from Social Media. The Sage
Handbook of Social Media Research Methods, pp. 146-160 (20 pages).

ISBN: 9781473916326

Jenkins, Richard. (1996). Social identity. London: Routledge.
ISBN: 9780415706926

Merton, Robert K. 1968. Social Theory and Social Structure (1968 enlarged ed.). New
York: Free Press. Part 1 Chapter 2 (34 pp).

ISBN: 978-0029211304

Robins, Garry (2015). Doing social network research: Network-based research design
for social scientists. SAGE Publications Ltd. (Ch. 2-5, 7, 9; 150 pages).

ISBN: 9781446276136

Scott, John (2017). Social change and development. In Social network analysis (pp.
157-165). SAGE Publications Ltd. (18 pages).

ISBN: 9781473952126

Smith, Anthony D. (1991) National identity. Reno: University of Nevada Press.
ISBN: 9780874172041

Tajfel, Henri. (1981). Human groups and social categories. Part | (pp. 13-56), Part Il, ch
6 & 7 (pp. 127 — 164, 37 pages), part IV, ch 12-14 (pp. 254 — 308, 54 pages).
Cambridge: Cambridge University Press.

ISBN: 978-0521280730

Taylor, Charles. (1989). Sources of the Self: The Making of the Modern Identity. Part I:
Identity and the Good (120 pages). Cambridge, MA: Harvard University Press.

ISBN: 978-0674824263

Total pages (books): 2106 pages

Articles

A selection of articles in addition to the books listed above will be added,
approximately 190 pages.
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