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Literature for SKOC42, Strategic Communication: Digital
Marketing Communication applies from spring semester 2018

Literature established by the board of the Department of Strategic
communication on 2017-11-28 to apply from 2017-12-01

Belk, Russel W. & Llamas, Rosa (Red.) (2013). The Routledge companion to digital
consumption. New York: Routledge. [ISBN 9781136253379, 400 sidor] E-bok

Chaffey, Dave & Ellis-Chadwick, Fiona (2016). Digital marketing. Upper Saddle River:
Pearson. [ISBN 1292077611, 200 sidor]

Jarnvall, Jacob (2015). Konverteringsoptimering: fran besdkare till kund. Malmo: Roos
& Tegner. [ISBN 9789187905001, 142 sidor]

Osterberg, Marcus. (2016). Webbanalys: férstd och férbéttra anvdndarnas upplevelse.
Goteborg: Intrandtverk. [ISBN 9789198342222, 266 sidor]

Utover ovanstaende tillkommer artikelkompendium som behandlar teorier och
metoder for digital marknadskommunikation [ca 100 sidor].

Totalt antal sidor: Cirka 1100 sidor.



	

