LUNDS

UNIVERSITET

Litteraturlista for BUSN20, International Marketing and
Strategy gillande fran och med héstterminen 2016

Litteraturlistan ir faststilld av Studierektor vid Foretagsekonomiska
institutionen 2016-02-29 att gilla fran och med 2016-08-29

Se bilaga.



LUNDS UNIVERSITET

Ekonomihdgskolan

LITERATURE/LITTERATUR 1

Foretagsekonomiska institutionen/
Department of Business Administration

BUSN20 International Marketing and Strategy, 7,5 credits /
BUSN20 Internationell marknadsféring och strategi

Approved by the director of studies on delegation from the Department
board of the Business administration, 2015-04-28 / Faststéalld av
studierektor i enlighet med delegation av Féretagsekonomiska
institutionens styrelse, 2015-04-28

Ghauri, P.N. and Cateora, P. (2014) International marketing. 4th edition.
London, Mc Graw Hill

Set of Articles including:

Porter, M. E., & Kramer, M. R. (2006). "Strategy & society: The link between competitive
advantage and corporate social responsibility", Harvard Business Review, 84 (12), 78-91.

Elg, U., Ghauri, P & Tarnovskaya, V. 2008. The Role of Networks and Matching in Market Entry
to Emerging Retail Markets. International Marketing Review, 25 (6), 674-699.



Postadress: Box 7080, 220 07 LUND Besoksadress: Tycho Brahes vig 1 Telefon (dir): 046-222 00 00 Internet:
heep://www.fek.lu.se



