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ISBN: 9781452230054

Banks, M. Coner, B. Mayer, V, eds. (2016). Production Studies, the Sequel!: Cultural
Studies of Global Media Industries. Rutledge. pp.286.

ISBN: 978-1-138-83168-1 (hbk.) :

Bazeley, Patricia. (2013.). Qualitative Data Analysis: Practical Strategies. SAGE. pp472.
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ISBN: 978-1-137-54194-9

Bruhn Jensen, Klaus. (Ed.). (2012). A Handbook of Media and Communication
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ISBN: 978-0-415-60965-4 (hardback : alk. paper)
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pp.144.

ISBN: 9781780938523 (hbk.)
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(New ed.). Palgrave Macmillan.

ISBN: 978-0-230-00007-0 (pbk.)
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Hill, Annette. (2014). Reality TV: Key Ideas. Routledge.

ISBN: 978-0-203-08219-5

Hine, Christine. (Ed.). (2013). Virtual Research Methods. SAGE. pp616.
ISBN: 9780857027405 (set)
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ISBN: 9780415997966 (pbk. : alk. paper)
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ISBN: 978-91-86523-59-6
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(2007). Qualitative Research Practice. Sage. pp460.

ISBN: 978-1-4462-7573-3 (electronic bk.)



	

