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Article compendium on strategic communication, mediatization and public affairs is
added to the reading list [approx. 100 pages].  

 
In the written home exam, the students select additional reading consisting of approx.
100 pages.  

 
Total number of pages: ca. 1400 

 

Literature for SKOP35, Strategic Communication: Strategic
Communication Theory applies from autumn semester 2016

Literature established by the board of the Department of Strategic
communication on 2016-04-26 to apply from 2016-08-29


	

