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An article compendium on online public relations, corporate reputation and social
media platforms is added to the literature (approx. 100 pages). In addition, the
students are required to find literature adapted to central issues related to the action
plan and the essay (no more than 200 pages). / 
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skyldiga att hitta litteratur anpassad till centrala frågor som rör åtgärdsplanen och
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